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or Michael Amato, creative director at The Urban Electric Co., looking is all
in a day's work. No matter where he is, he’s busily making mental notes,

be it in a meeting, walking around the company’s home base of Charles-
ton, South Carolina, or travelling (a favorite activity he says he doesn’t do
as much as he'd like). In turn, “I sketch,” he says. “I'm drawing all through
meetings, everywhere, | don't take a lot of photos. | have gotten better tak-
ing cellphone photas, but, for the most part, I'm just sketching.”

It's a habit that serves him well. Besides overseeing the development of
collections by other designers for the innovative lighting firm, Amato cre-
ates pieces of his own, with forms running the stylistic gamut. There's the
scrolling shape of the Anson Ribbon pendant, which would look completely
at home in one of Dorothy Draper's rooms. Then there are the Cheltenham
fixtures, pend; also, which 1ce a decidedly Arts and Crafts vibe.
Uniting these and the rest of his designs, is a clean, simple vision, he has
been honing since his days studying fashion at the Parsons School of Design.

With all the looking, how then de these pieces come about? “Sometimes
there’s a particular |ight | want to put out there. Other times, they evalve
as a whim,” says Amato. “Often I'll have a memory in the back of my head.

it builds and builds and builds, then | go back and piece them all together”
Amang his most recent designs, the Pavilion pendant stems from a fixture
in the Victorian home he grew up in. The Globus fixture, on the other hand,
can be traced to custom round fixtures the company had been making. See-
ing a need, he developed one that has become part of the regular product
line. Even palettes arise from his constant observation—the Cosy's yellow
came from seeing the color everywhere on a trip to London.

As for what's next, Amato recently had a chance to spend some time on
MNantucket for a photo shoot. "Expect that to creep Into things,” he predicts.

152 | ENTRAMAGAZINE COM ENTRAMAGAZINE.COM | 153




ENTRA
JAN FEB 2012 THE URBAN ELECTRIC C@

THE URBAN ELECTRIC CO.

|
=

“It's not locked into

anything. It's about e )

pure, graphic shapes,” “H‘H.ﬂ.ﬂﬂi-.!i‘i‘dlﬂ'

he says. *| like all of N .&l.blh'bbb‘k.&. LS ——
- - -

the different color
shade options. You can
bring your thoughts to
it—from a very aus-
tere environment to § A
| asweet one” i PAVIERTE YN

154 | ENTRAMAGAZINE.COM ENTRAMAGAZINE.COM | 155




ENTRA
JAN FEB 2012 / COSY THE URBAN ELECTRIC C@

156 | ENTRAMAGAZINE.COM ENTRAMAGAZINE.COM | 157




